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Business profiles: Preperations for Poole’s BID are well in progress with

many businesses supporting the inititave and 3 of these are highlighted in this
newsletter representing independent, multiple and hospitality sectors, who in
turn represent the Old Town, High Street and Shopping Centre

Jeanette Walsh,
owner of Truly
Scrumptious “I support the BID as I feel it
will benefit the businesses in
Poole, the funding can be
used to encourage visitors
and residents to have an
pleasant experience whilst visiting all the
areas in Poole, from Falkland Square all
the way through to Poole Quay. This would
promote footfall, which will lead to growth
within all businesses and ensure a better
economic future.
Smaller businesses will be able to work
together and as a result will benefit personal
recommendations ensuring more customers
throughout the year.”

Huw Moore, general manager of
Marks & Spencer Poole “We think it is important for the businesses in
Poole to get behind
the proposed BID
to ensure that their
voices are heard
to shape the future
of the town centre.
It is only by uniting
together that we
can make a real
difference.”

You’re Invited...
To the launch of the draft
BID Proposal document

The Dolphin Shopping
Centre
6pm
Thursday 12th November
Please RSVP to info@poolebid.com
Light refreshments will be provided

This is your chance to see the first
draft of the Business Plan which
is being put together using the
ideas and issues that came out of
the consultation work carried out
over the last few months. You will
have a chance to hear about the
proposed projects and themes
and then comment and influence
the next draft with your own
priorities.

E: info@poolebid.com Facebook: Poole BID Twitter: @BIDPoole Website: poolebid.com

Poole businesses have their say!
All Poole businesses in the BID area were
invited to attend a series of meetings over
two days in September, to have their say on
what they want to see from the proposed
BID Business Plan.
They were organised
by Poole Town Centre
Partnership to provide
local businesses with
an opportunity to
meet their neighbours
and their area
representative, share
ideas and, giving
them the chance to
share their opinions
on what they would
like to see in the BID
business plan that
will help the town to
prosper over the next
five years.
Retailers and
business owners came
to the meetings from
across the BID area, which includes the
Quay, High Street, Dolphin Shopping Centre
and all streets between. A host of ideas were
discussed for the business plan including:
Looking at real ways to improve
the way the town centre looks, including
keeping the streets cleaner, improving the
frontages of empty shops to encourage
investment, and rationalising some of the
street furniture

community of Poole want to see from their BID.
It was great to see people come forward from
each of the BID areas. So many ideas were
discussed and now we will take a look at all of
these and identify the key priorities for each
area to create the BID plan. A BID scheme for
Poole could generate
£1.6milion over five years,
with potential to double
that through match
funding – this could help
us achieve so much over
five years to bring new
benefits and prosperity to
our town.”
The BID Steering Group
is now preparing a draft
five year business plan
which will be presented
at the Dolphin Shopping
Centre at 6pm on Thursday
November 12. All businesses
in the BID area are invited
to come to this meeting
and contribute to the plan.

Rosemarie Robinson, manager of
McDonalds -

McDonalds supports
the Poole BID! A better
Enforcing regulations to improve
connected, organised
security in certain areas of the town
and marketed town will
clearly boost business
Offering an incentive scheme to
and benefit everyone.
customers and employees in Poole to
As a hospitality business
encourage them to shop more in the town
we can see how it would
Improving signage to encourage
benefit our customers,
customers to use the whole town
for instance through
greater
investment
into
the look of the High
Organising a variety of good
Street. In the current climate it is critical for
quality events across the whole town, and
increasing publicity to put Poole on the map local businesses to pull together to promote
as a place to visit
and enhance Poole, it is unfair to expect the
Creating identities for the different BID Council to do it for us and the BID will give us,
the businesses, a coherent voice
areas, and ways to link them together to
and influence as the funds raised
present a united approach for the town
would support the services we
Jonathan Sibbett, Chairman of Poole
provide. Together we can make a
Town Centre Partnership Board, said:
real difference.
“These meetings provided us with a great
opportunity to hear what the business
E: info@poolebid.com Facebook: Poole BID Twitter: @BIDPoole Website: poolebid.com

Questionnaire results and next steps
Every business in the BID area was asked to complete a short survey about their priorities for
the BID. Over 100 businesses have responded so far which is giving a snap shot of the priorities
and common themes coming out around the town. The questionnaire asked the respondents
to ‘star’ their highest priority, and below is a graph showing the results of these. The priority that
came out above the rest as the most important is ‘Range of shops.’ However this doesn’t show
the whole story.

The consultation also took into account the comments made by questionnaire respondents in
the ‘other ideas’ section of the questionnaire. This was completed by around half of the total
responders and again, makes some very interesting points and highlights some clear priorities.
If you would like to read the comments please get in touch and we can share these with
you but please note that all responder details will be kept confidential. The third method of
communication with you was face to face, both one to one and in area meetings. These again
provided a really good insight into the real issues affecting the BID area.
The Poole BID Business Plan is now beginning its first draft stage and this will be ready to share
with you at the launch on Thursday 12th November (please see page 1 for details!). This is a
really exciting time for the steering group and for the town and it is hoped this momentum
and excitement can continue. The consultation process is still ongoing so if you
haven’t already done so, please do get in touch to ensure that your comments
and priorities are heard and included. The launch event will be an opportunity to
comment on the proposals and prepare for a final draft so make sure you’re there!
Invest time in your town!!
E: info@poolebid.com Facebook: Poole BID Twitter: @BIDPoole Website: poolebid.com

Poole BID Facts
The map shows the area of the BID. It includes The Quay, the High Street, the Dolphin
Shopping Centre and the streets within those areas.

Area representatives contact details:

Area 1 - John Grinnell - Dolphin Shopping Centre - john.grinnell@dolphinshoppingcentre.co.uk
Area 2 - Jonathan Sibbett - Sibbett Gregory - jonathan@sibbettgregory.com
Area 3 - Lucy Ball - Destination Management and Marketing - lucy@destinationmarketing.me
Area 4 - Hannah Porter - Town Centre Partnership - hannah@pooletowncentre.com
Area 5 - Helen Challis - Quay Holidays / Quay Living - helen.challis@quayholidays.co.uk
Area 5 - Roger Boyce - Sibbett Gregory - roger@sibbettgregory.com
Area 6 - Graham Richardson - Poole Tourism - g.richardson@pooletourism.com
1.5% Levy Costs
Rateable value £ £s per annum
£s per month
£s per week
5,000			75			6.25			1.44
10,000		150			12.50			2.88
15,000		225			18.75			4.32
20,000		300			26.00			5.72
50,000		750			62.50			14.40
75,000		1125			93.75			21.63
100,000		1,500			120.50		28.80
150,000		2,250			187.50		43.20
200,000		3,000			260.00		57.20
1,000,000		15,000		1875.00		288.00
E: info@poolebid.com Facebook: Poole BID Twitter: @BIDPoole Website: poolebid.com

